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FARCOM.GR

With a diverse portfolio of 18 brands 
and approximately 3000 SKUs,
Farcom has established itself as a trusted 
name in the cosmetics industry.

Farcom remains committed
to maintaining 100% of its production 
in Greece, reflecting its dedication
to quality and local craftsmanship.

of Excellence50YEARSCELEBRATING 
OVER

Founded in 1970
and headquartered in Thessaloniki,
Farcom is one of Greece’s
leading cosmetic product
manufacturers.

Farcom employs a skilled team of 200 
professionals, including scientific,
administrative, and production personnel.

Located in Thermi Business Park, the company operates
on a privately owned site spanning 57,000 sq.m.,
with modern facilities covering 19,000 sq.m.

The company proudly exports its products to more than
50 countries across Oceania, Europe, Asia, Africa, and the Americas,
collaborating with major retail chains, hair salons,
department stores, and pharmaceutical companies worldwide.



FARCOM.GR Company’s key milestones
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FARCOM.GR
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The Company in numbers



FARCOM.GR Main activities

Consumer Products
MANUFACTURING

Professional Salon
PRODUCTS

MANUFACTURING
AND DISTRIBUTION

Private Label (PL)
SERVICES + PRODUCTS

MANUFACTURING



FARCOM.GR Turnover
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FARCOM.GR Facilities

Η E A D Q U A R T E R S ,  W A R E H O U S E  &  L O G I S T I C S

The head office and logistics warehouse are located
in Thermi (Thessaloniki) in a 5.500 sq.m.
privately-owned facility [total area of 31000 sq.m.]



FARCOM.GR Manufacturing plants

I N D U S T R I A L  U N I T S  &  F A C T O R I E S

Lakkia Factory 3.500 sq.m.
[ιn a 17 sq.m. privately-owned
property]

Nea Redestos Factory 11.500 sq.m.
[in a 14 sq.m. privately-owned property]



FARCOM.GR

Product18 LINES

Annual production
capacity

30 MILLION
COLOR TUBES

Liquid & creamy
products

72 MILLION
UNITS

Production capacity



FARCOM.GR Scientific personnel

R&D
Research & Development. Monitors
the market trends and proposes
innovative products.

Regulatory
Ensures that the finished products comply 
with the Greek and European cosmetics 
regulations.

QC
In the fully equipped Chemistry
and Microbiological laboratory,
the Quality Control department
makes product quality controls
at all stages of the production process.

QA
The Quality Assurance department
follows the prescribed procedures,
ensuring products’ top quality.



FARCOM.GR Creative & Design

FDS
FARCOM has had a dedicated creative
department since its inception, staffed
by a highly trained and specialized team, 
ready to fulfill even the most demanding 
design needs.

PACKAGING

Branding
Graphic & Web Design

Social Media
Industrial Design

Video Production
Copywriting

Printing management



Certifications & quality assuranceFARCOM.GR

Η FARCOM συνεργάζεται
με προμηθευτές 
υλικών συσκευασίας 
πιστοποιημένους
κατά FSC.



FARCOM.GR Awards



FARCOM.GR

SKIN
CARE

4 %

HAIR
CARE

41%

BATH
+ BODY

26 %

HAIR
COLOR
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ΟRAL
CARE

3%

FRAGRANCES
4%

Core product categories



FARCOM.GR Turnover by channel

MASS
MARKET

38 %

PRIVATE
LABEL

21%

EXPORTS
29 %

HAIR
SALON

12%



FARCOM.GR Brands R E T A I L



FARCOM.GR Brands

SUPPORTING AN EXTENSIVE NETWORK
OF PROFESSIONAL

hairdressers

COLLABORATING WITH LEADING

hairdressing schools

ORGANIZING WORKSHOPS & SEMINARS

for the onging development
OF OUR PARTNERS

S A L O N



FARCOM.GR Partners



FARCOM.GR Export countries

Asia
HONG KONG
IRAN
ISRAEL
JORDAN
MACAU
MALAYSIA
SOUTH KOREA
SAUDI ARABIA
TAIWAN
TURKEY
UZBEKISTAN
VIETNAM

America
CANADA
USA

Africa
LIBYA
TUNISIA 
SOUTH AFRICA

Oceania
AUSTRALIA

Europe
ALBANIA
ARMENIA
BELARUS
BOSNIA & 
HERZEGOVINA
BULGARIA
CROATIA
CYPRUS
CZECH REPUBLIC
ESTONIA
NORTH MACEDONIA
GEORGIA
GERMANY
NETHERLANDS              
HUNGARY
IRELAND
ITALY
KOSOVO
LATVIA
LITHUANIA
MALTA
MOLDOVA
POLAND
PORTUGAL
ROMANIA
RUSSIA
SERBIA
SLOVAKIA
SLOVENIA
SPAIN
SWEDEN
NORWAY
UNITED KINGDOM
UKRAINE
FINLAND



FARCOM.GR Exports value index

2023

2022

2021

2020

2019

2017

2018

6.170.000

2024 6.083.000

4.000.000

5.050.000

3.330.000

2.840.000

2.600.000

2.330.000



Contribution of Exports
to the company’s total revenue

1
3
.3

0
0
.0

0
0

2
0
17

1
3
.4

0
0
.0

0
0

2
0
19

1
3
.1

0
0
.0

0
0

2
0
18

2
0
.6

0
0
.0

0
0

2
0
2
0

1
9
.9

0
0
.0

0
0

2
0
2
1

1
9
.8

0
0
.0

0
0

2
0
2
2

2
0
.7

0
0
.0

0
0

2
0
2
3

2
1
.3

0
0
.0

0
0

2
0
2
4

2
.3

3
0

.0
0

0

2
.6

0
0

.0
0

0

2
.8

4
0

.0
0

0

3
.3

3
0

.0
0

0

5
.0

5
0

.0
0

0

4
.0

0
0

.0
0

0

6
.1

7
0

.0
0

0

6
.0

8
3

.0
0

0

1
8

%

2
0

%

2
1

%

1
6

%

2
5

%

2
0

%

3
0

%

2
9

%

FARCOM.GR



FARCOM.GR Trade fair participation

Farcom recognizes the significance of international 
exhibitions as pivotal opportunities to connect
with potential customers, partners, and suppliers, 
showcasing products and fostering commercial 
relationships.

Since 1992, the company’s active participation in industry-specific exhibitions, 
such as Cosmoprof Dubai, has played a vital role in expanding its customer
base abroad. Notably, Farcom has been a consistent participant in two
of the most prestigious international cosmetics exhibitions: Cosmoprof Bologna,
where it has exhibited annually since 2007, and Cosmoprof Asia, where it has 
participated since 2014. Additionally, Farcom takes part every year in PLMA,
the largest private label trade show held in Amsterdam.

C O S M O P R O F  B O L O G N A  2 0 2 4P L M A  A M S T E R D A M  2 0 2 4



FARCOM.GR Custome service

Our company is dedicated to delivering exceptional 
service and support to our international customers, 
ensuring their needs and expectations are fully met. 
We regularly organize seminars and training
programs led by our experienced technical
consultants, both at the FARCOM Academy
and in the cities where our customers operate. 
These seminars are specifically designed to
enhance their understanding of the benefits
and optimal use of our products.

“ M E E T  T H E  C O L O R ”  P O R T U G A L  2 0 2 3

“ C R E A T I V E  C O L O R ”  V I E T N A M  2 0 2 4

“ F A R C O M  A C A D E M Y ”  T H E S S A L O N I K I  2 0 2 4

“ F A R C O M  P R O F E S S I O N A L  x  A R T E R O ”  S P A I N  2 0 2 3



FARCOM.GR Social responsibility

people-centered
CULTURE

community CONTRIBUTION

respect
IN THE WORKPLACE

ideal
WORK ENVIRONMENT

equal
OPPORTUNITIES

encouragement
OF EMPLOYEE DEVELOPMENT



FARCOM.GR

THANK U!

FARCOM.GR


